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A map to boost fundraising
The charity MapAction used a story map from Esri UK to encourage people to donate money via the Big Give Christmas Challenge of 
December 2014.  The map promoted the vital work of this volunteer-led humanitarian mapping organisation and helped it raise over 
£8,000 in just seven days. 

The Challenge
MapAction was planning a fundraising campaign in which all online donations via the Big Give would be ‘matched’, effectively doubling 
the amount of money that it could raise.  To encourage people to give generously, it needed to find new ways to convey the vital 
importance of its humanitarian work.   

The Map
Through its ‘Map Maker’ service, Esri UK produced a persuasive story map for MapAction that conveyed the devastating impact of the 
Ebola outbreak in Western Africa and explained how MapAction was helping to relieve suffering.  MapAction published this story map 
on its donation web page and shared it via social media.  

The Results
By communicating a powerful message in a simple format, the story map caught the attention of MapAction supporters and 
encouraged them to donate.  MapAction was delighted to achieve its campaign target within seven days and raise more than £8,000.  

“ 
At a time when most people in the UK were preparing for Christmas, 
MapAction volunteers were working at the heart of the Ebola response 
to help stem the spread of this terrible virus.  Esri UK’s story map 
helped us to tell this story in a compelling way, which moved people 
to donate to support future humanitarian missions.
Liz Hughes, CEO, MapAction
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